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FRANCE 

 
Introduction 
 
 With an estimated value of organic food sales of US$850 million, France ranked fourth in 2000 in 
Europe, behind Germany, the United Kingdom and Italy. Although France was a pioneer country in organic 
agriculture in the 1980s (see section 1 below), organic food sales grew at a comparatively low rate until the 
mid-1990s. For this reason, a large share of domestic organic production was exported to other European 
countries, in particular Germany. However, the organic market has expanded rapidly since the late 1990s. 
Many industry analysts believe the current high growth rate will continue in the next five years. 
 
1. Organic farming in France 
 
 In the 1980s France was a pioneer country in organic agriculture, accounting for 45 percent of total 
EC organic land. However, organic farming did not spread as fast as in other European countries in the 
1990s. As a result, in 1999 France ranked fifth after Italy, Germany, Austria and Spain, with only nine 
percent of the EC organic acreage (Eurostat, 1999). Land farmed organically represented 371 000 ha in 2000, 
i.e. 1.3 percent of the total agricultural area, which is below the EC average. Between 1999 and 2000, 
organic acreage has risen by 17 percent, mainly driven by an increase in cereals and forage crops. According 
to the French Observatory on Organic Farming (ONAB, 2001), there were 9 283 organic farms, accounting 
for about 1.4 percent of all farms in 2000.  
 
 Organic fruit and vegetables were cultivated on 27 945 ha (including vines and land in transition to 
organic agriculture) in 2000, accounting for 7.5 percent of total organically cultivated land. There are no 
official data on the volumes produced, but French production of organic fruit and vegetables is estimated by 
the author at some 70 000 tonnes for 1999. ONAB is currently carrying out a more detailed study to assess 
the volumes of each product. 
 
1.1 Production of organic vegetables 
 
 Over 2 100 farms grow organic vegetables. The main regions of production are Brittany and, to a 
lesser extent, the Rhone Valley and the Southwest. The principal products in terms of acreage are potatoes, 
cabbage, lentils, pumpkins, lettuce and artichokes (see Table 1).  
 

Table 1:  Acreage of organic vegetables and legumes in 1999 (in ha) 
Vegetable acreage Organic In 

transition 
Organic + in transition Acreage variation 

1998 to 1999 
Legumes and 
potatoes 
Lentils 
Chickpeas 
Potatoes 
Fresh vegetables 
Garlic  
Artichokes 
Asparagus 
Root beet 
Carrots 
Celery 
Cabbage 
Cucumber 
Pumpkin 
Shallot 
Endives 
Spinach 

 
477 
161 
681 

 
41 
96 
40 
24 
79 
13 

418 
3 

255 
34 
85 

     27 

 
14 
15 

108 
 

10 
74 
44 
1 
2 
0 

267 
0 

21 
8 

13 
          0 

 
491 
176 
789 

 
51 

170 
84 
25 
81 
14 

685 
4 

276 
41 
99 
27 

 

 
-5 
36 
36 

 
-27 

1 
34 

-17 
12 
36 
10 

-35 
52 
39 
28 
-1 
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Table 1 (cont.):  Acreage of organic vegetables and legumes in 1999 (in ha) 
Vegetable acreage Organic In 

transition 
Organic + in transition Acreage variation 

1998 to 1999 
 

Fresh vegetables (cont.) 
Beans 
Melons 
Turnips 
Onions 
Peas 
Leeks 
Radish 
Lettuce 
Tomatoes 
Other vegetables 
Non specified 

 
78 
47 
18 
93 
63 
66 
5 

123 
51 
97 

1 979 

 
27 
25 
3 
2 
5 

11 
7 

37 
1 
7 

     406 

 
105 

72 
21 
95 
68 
77 
12 

160 
52 

104 
              2 386 

 
25 
26 
-9 
21 

241 
59 
14 
6 

-30 
71 

              25 
Total 5 054   1 109               6 165               21 

        Source: ONAB. 
 
1.2  Production of organic fruit  
 
 Over 2 200 farms grow organic fruit. The main production regions are the Rhone Valley, the 
Mediterranean rim and the Southwest. Normandy is important for its production of cider apples. The leading 
products in acreage are chestnuts, apples, plums, apricots, kiwifruit, almonds and cherries. Table 2 provides 
the breakdown of acreage by product. 
 

Table 2:  Acreage of organic fruit and tree nuts in 1999 (in ha) 

Fruit acreage Organic In transition Organic+in transition 99/98Variation 
Stone fruits  

Apricots 
Cherries 
Peaches 

Nectarines 
Plums  
Olives 

 
215 
135 
103 

10 
429 

 
121 

80 
35 
4 

214 

 
405 
225 
157 

19 
567 

 
18 
4 

13 
-5 
0 

Pipfruit 
Cider apples 

Apples 
Pears 

 
169 
416 
106 

 
99 

157 
56 

 
281 
591 
180 

 
-4 
5 

16 
Tree nuts  
Almonds 

Chestnuts 
Walnuts  

Hazelnuts 

 
118 
603 
318 

37 

 
113 
390 
300 

9 

 
218 
1 119 
712 

65 

 
26 
52 
41 
17 

Citrus 
Clementines 

Oranges 
Grapefruits and Pomelos 

 
98 
4 

53 

 
5 
1 
0 

 
97 
4 

44 

 
-6 
-0 

-17 
Berries  

Blackcurrants 
Raspberries 
Blueberries 

Figs 
Strawberries 

Kiwifruit 

 
27 
24 
41 
21 
51 

122 

 
69 
18 
15 
33 
15 
91 

 
93 
45 
61 
60 
57 

223 

 
12 
28 
29 
-3 
-6 
37 

Other 78 68 166 47 
Unspecified 558          1 075            1 756 64 

TOTAL       3 735          2 967            7 145 28 
   Source:  Observatoire National de l’Agriculture Biologique, 2000. 
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 The growth rate of areas cultivated in organic fruit and vegetables has increased in recent years 
(Table 3). However, growth is not as high as for some other organic product groups, such as cereals, and, 
depending on the year, is inferior or equal to the national average for all organic products. In particular, the 
growth rate of organic fruit output is relatively low. This is mainly due to technical constraints. No rotations 
are possible in orchards; thus, pest pressure is higher than in organic annual crops. The lack of adequate 
organic pesticides compounds this problem.  
 
 However, the level of difficulty varies across products. Organic production is easier with kiwi, tree 
nuts and mirabelle plums than with pipfruit, such as apples and pears, or stone fruit-like peaches (Du sol à la 
table, 2000). The current trend is for an increase of the area planted in kiwi, apricots, peaches, berries and 
tree nuts. 
 

Table 3:  Recent variations in production of organic fruit and vegetables 
   97 99 2000 99/2000 
Vegetables fully organic 4 000 ha 5 054 ha 6 257 ha + 19% 
 incl. in conversion 4 400 ha 6 165 ha 7 371 ha  
Fruits fully organic 3 200 ha 3 735 ha 5 089 ha + 16% 
(exc. vine) + in conversion 4 500 ha 7 145 ha 8 210 ha  

     Source:  Observatoire National de l’Agriculture Biologique, 2001. 
 
1.3 Support to organic farming 
 
 In 1997, the French Government launched a FF60 million action plan to develop organic farming 
(Plan pluriannuel de développement de l’agriculture biologique). The Plan has the ambitious objective of 
increasing the number of organic farms to 25 000 and the area cultivated organically to 1 million ha (3 
percent of the agricultural area) by 2005. In 1999 the Ministry of Agriculture doubled, and, in some cases, 
tripled, financial support to farmers who converted to organic production methods. Research on the 
production, marketing and consumption aspects of organic fruit and vegetables is also being developed in 
collaboration with the Ministry of Agriculture, National Institute for Agricultural Research (INRA), 
Interprofessional Office for Horticulture (ONIFLHOR) and Permanent Assembly of Chambers of 
Agriculture (APCA). More technical research is carried out by Technical Institute for Organic Agriculture 
(ITAB) and Technical Centre for Fruits and Vegetables (CTIFL). 
 
2. The French market for organic fruit and vegetables 
 
2.1 Estimate of market size  
 
 Total sales of organic food in France were estimated at FF6 billion in 1999 (INRA, 2000), which 
accounted for approximately 10 percent of total organic food sales in the European Community (EC). 
Preliminary estimates indicate that total organic sales could be close to FF7 billion in 2000. With a 
population of 60 million, the per capita expenditure on organic foods was below the EC average (Sylvander, 
1999). Organic food accounts for less than 1 percent of the household food expenditure. From 1990 to 1997, 
sales grew on average by 12 percent annually (Sylvander, 1999), while in many other EC countries the 
growth rate was estimated at 25 percent over the 1991-96 period (Michelsen et al., 1999 and Lampkin, 
1999).  
 
 Fruits and vegetables accounted for 25 percent of retail sales in 1998 - the second largest segment of 
the organic market after cereals (Figure 1). As total organic retail sales stood at slightly over FF4 billion in 
19981, retail sales of organic fruit and vegetables were therefore estimated at approximately FF1 billion. In 
view of the rapid growth in organic food sales, retail sales of organic fruit and vegetables in 1999 are 
estimated to range between FF1.1 and 1.2 billion. 
 

                                                 
1 A report by USDA (Zygmont, 2000) indicates that sales of organic foods are expected to reach US$1.25 billion (over 
FF8 billion) in 2000, but this figure seems overestimated. 
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 There are no official data on the quantities of organic fruit and vegetables produced, exported and 
imported, although the ONAB is planning a study on this topic. It is therefore difficult to provide an estimate 
of the total volume of organic fruit and vegetables sold on the French market. However, based on various 
industry sources, the volume of domestic production can be estimated at 70 000 tonnes for the year 1999. 
 

Fig. 1: Share of French Organic Food Market in 1998

% of total organic sales

Fruits and 
vegetables

25%

Dairy product 8%

Soya product 6%

Fruit juice 6%

Meat and poultry 
3%

Wine 2%

Other 8%

Cereal product
42%

(Source: Bio convergence ,1999)

 
 
 About half of it is directly marketed by farmers, while the other half is marketed by primary market 
operators (PMOs, operators who buy from French producers or foreign suppliers and sell to wholesalers or 
retailers). There were some 70 PMOs in 2000 (L’Echo, 2000). Most of them have been involved in the 
organic sector for a long time. A few are mainstream conventional fruit and vegetable operators who have 
diversified into organic fruit and vegetables. The combined volumes sold by PMOs are estimated at some 
60 000 tonnes for 1999 (calculation based on the volumes declared by each PMO; see Rivry, 2000; Du sol à 
la table 2000).  
 
 A substantial share (estimated at 30 to 35 percent) of the organic fruit and vegetables produced in 
France is exported to the United Kingdom, Scandinavia, Germany and Switzerland, where prices are 
reportedly more remunerative than in the domestic market. This trade pattern has existed since the origin of 
organic farming in France. However, the share of exported production has recently fallen, as domestic 
consumption has been expanding. Currently, French exports can be estimated at approximately 22 000 
tonnes on the basis of exports indicated by PMOs. 
 
 Imports of organic fruit and vegetables were estimated at some 25 000 tonnes in 1999, based on the 
survey of the major French importers (see section 3 below). The volume sold on the French market is equal 
to domestic production, plus imports, minus exports, which gives an estimate of 73 000 tonnes. Figure 2 
summarizes the flows of organic fruit and vegetables in the French market. 
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Fig. 2: Production and marketing of organic fruit and vegetables in France (1999) 
(Author’s estimates based on industry surveys) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
2.2 Marketing  and distribution channels  
 
 The number of specialized natural food stores was estimated at 1 500 in 2000. One-third of these 
stores belong to retail chains. Biocoop, La Vie Claire and Rayons Verts have a national coverage, while 
chains, such as Satoriz, Naturalia , Croq’nature, Dame Nature, La Vie Saine and Eau Vive have a regional 
coverage. Organic foods were primarily sold in specialized stores until the early 1990s. Since then, however, 
supermarkets have been increasingly involved in the marketing of these products and have become the 
leading retail outlet (Figure 3). Retail companies, such as Monoprix , Carrefour, Auchan and, more recently, 
Leclerc, now carry organic foods. It is estimated that at the end of 1999 large scale retailers accounted for 
almost half of total organic food sales (Sylvander, 1999). Natural food stores have responded by increasing 
the average size of their outlets, creating “organic supermarkets”. With a number of organic supermarkets 
(over 200 square meters) estimated at 170 in 2000, France is the European leader. BioCoop had 190 shops in 
2000, 100 of which larger than 200 square meters. 
 

 

Fig.3: Organic Distribution Channels in France 
(in 1998)

(Source: GIRA-Point de vente, Dec 1999)
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 Although conventional supermarkets have become prominent in the overall sales of organic foods, 
the situation is quite different in the specific case of organic fruit and vegetables. These are mainly produced 
by small-scale farmers who market their production either directly to consumers or through cooperatives or 
other forms of organization.  
 
 As explained above, about half of the domestic production (35 000 tonnes) is directly sold by 
organic farmers. These direct sales (on the farm or in local markets) were estimated at approximately FF400 
million in 1999. On the other hand, the combined turnover (including exports) of primary market operators 
(those who buy from producers and sell to wholesalers or retailers) was estimated between FF400 and 500 
million (Biomag, 2000; Du sol à la table, 2000).  
 
 At retail level, sales by specialized stores (organic or health foods shops) account for 32 percent of 
total sales. Biocoop now has 150 organic outlets in France. Sales by supermarket chains accounted from 
FF150 to 200 million, thus representing almost 20 percent of total sales (Figure 4). The involvement of large-
scale retailers has remained limited thus far (see section 2.5 below).  
 
 A weekly box scheme has been operating in France since 1998. Households subscribing to the 
scheme (called Le Campanier) receive a weekly basket of organic vegetables and/or fruit. The scheme 
covers Paris and its outskirts and distributes some 1 100 boxes weekly. The turnover for 2000 is estimated to 
range between FF3 and 4 million. The parent company is in the Netherlands (see the chapter on the 
Netherlands for an explanation on the concept).  
 

Fig.  4:  Main distr ibut ion channels  of  organic  f ru i t  and 
vegetables  in  1999 (author 's  est imate)

Direct  sa les  
by  producers

4 8 %

Spec ia l ized 
shops
3 2 %

Supermarke t  
cha ins
2 0 %

 
2.3 Consumption 
 
 Consumption of organic foods has been rising steadily in recent years. The main buyers tend to 
belong in the categories of people aged over 65, middle -class households of 1 or 2 persons, and residents in 
large cities. A study (Benevise et al., 2000) shows that 73 percent of surveyed households know about the 
existence of organic foods. Among them, only nine percent regularly consume these products, while 31 
percent sometimes do and 58 percent never. A later survey by the consumer magazine Que Choisir (2001) 
shows that 77 percent of respondents know the term organic agriculture and that 66 percent of them consider 
it as a sign of quality. 
 
 Sales of organic fruit and vegetables are growing, although the growth rate is lower than for other 
categories of organic products. The fastest growing segments are to be found in processed foods. Foods 
based on milk, meat and soya, for example, are experiencing a strong increase in turnover.  
 
 The market share of organic fruit and vegetables is comparable to the average market share of all 
organic foods in France and was estimated at 1 percent in 2000 (L’Echo, 2000). However, there are 
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differences across products. It seems that vegetables have a higher market share than fruits. For example, 
lettuce is reported to have a 1.9 percent share, which could be explained by the fact that pesticide residues 
cannot be eliminated at home by peeling unlike other vegetables.  
 
2.4 Prices 
 
 The average retail price for organic products in France for the period under study is 25 to 35 percent 
higher than for conventional products. While  retail prices differ from one outlet to another, specialized 
organic food stores tend to price their items higher than supermarkets. Indeed, one report mentioned price 
differences of up to 50 percent in some cases between supermarkets and specialized shops for organic 
products in general (Piason, 1999). 
 
 It seems that the price variations with conventional products are even wider for organic fruit and 
vegetables, which are highly perishable products. It is not rare to find a price difference of 100 percent 
between an organic fruit and the conventional equivalent. Due to the small supply base, the average price 
premium for organic fruit and vegetables can vary considerably from one week to another and across 
regions. The wide variations in prices can be partly explained by a lack of efficiency in the operation of the 
market, in particular due to the imperfect transmission of information. 
 
 The Service des Nouvelles des Marchés (SNM) provides information on prices in southern France. 
Also available are weekly market analyses showing price during the previous week 
(http://www.snm.agriculture.gouv.fr). Full access to SNM services requires a paid subscription.  
 
2.5 Market Prospects 
 
 The growth rate of the organic market in France -- about 12 percent annually during most of the 
1990s -- has risen some 20 percent annually for the past three years. Recent food safety problems, such as 
BSE, dioxin contamination and the uncertainty surrounding the safety of genetically modified foods have 
raised demand for organic products. According to a recent survey by Organic Monitor (2001), the organic 
vegetables market is forecast to grow by more than 30 percent per year.  
 
 According to the author’s calculations based on an industry survey, the combined turnover of 
organic fruit and vegetables at PMO level increased by 20 percent between 1999 and 2000. Bio Convergence 
has forecasted that the market for organic fruit and vegetables would double between 1996 and 2002, 
exceeding FF1.2 billion by 2002 (Figure 5). 
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 The future of the organic fruit and vegetable market in France will, to a large extent, depend on the 
attitude of supermarket chains. Although many of these products are currently sold in local open-air markets, 
future sales growth is expected to come mainly from supermarket chains. Indeed, they seem to be the only 
type of operators which have the financial, organizational and advertising power needed to develop a new 
market.  
 
 So far, supermarket chains have taken different stances toward selling organics. Although most 
recognize that it is very positive for their image (carrying organic produce is said to convey the ideas of 
quality of life, food safety and respect for the environment), few have so far developed a wide range of 
organic products. This trend is even more marked for organic fruit and vegetables, which account on average 
for only 0.5 percent of organic food sales in supermarkets, far below animal products (see Table 4). It seems 
that the lack of supply, irregular deliveries, small-size suppliers and the perishable nature of organic produce 
has acted as a deterrent to many. Moreover, organic fruit and vegetables are usually sold packed in 
supermarkets in order to avoid confusion with conventional fruit and vegetables. This further raises their 
costs and creates problems to many organic producers who are not equipped with packing facilities.  
 
 This non-aggressive attitude of large scale retailers has been an important constraint to the expansion 
of organic fruit and vegetables in France, unlike what has been occurring in other European countries 
(Denmark, Switzerland, Sweden and the United Kingdom), where supermarket chains drive the rapid growth 
in sales of organics. 
 
 One notable exception is Monoprix, which strives to occupy the upper end of the market and has 
developed a range of organic products for more than ten years. The recent arrival of Carrefour, Europe’s 
largest retailer, in the organic market is also expected to boost sales.  
 

Table 4: Share of selecte d organic product groups in total organic sales by supermarket 
Product group Percentage of organic sales 

Eggs 7 
Milk 3 
Meat 1.5 
Fresh fruit and vegetables 0.5 

           Source: Linéaire, 1999. 
 
 Until recently, the fact that demand for organic food was higher than supply inhibited operators from 
investing in promotion. However, the past two years witnessed a rise in promotional activities. One example 
is le printemps bio  (organic Spring), a national, annual promotion week carried out by the organic industry 
from producers to distributors with the support of the Ministry of Agriculture. 
 
 Consolidation of the French organic fruit and vegetables sector is expected as the market continues 
to grow. Mergers of suppliers and vertical integration are forecast. This should lead to economies of scale 
and closer links between supermarket chains and suppliers. Consequently, the marketing chain is expected to 
shorten, leading to more efficient distribution and lower retail prices. 
 
2.6 Constraints  
 
 Several signif icant constraints must be addressed if organic fruit and vegetable sales are to reach a 
substantial share of the market. First, the high prices of these products remain a major deterrent for 
consumers. Most consumers accept to pay a maximum difference of 30 to 35 percent over the price of 
conventional fruit and vegetables (Hortirève, 1997). As seen in the previous section, the price difference is 
often greater than this maximum. 
 
 A second important constraint is the lack of information on the products and organic farming in 
general. Although more information on this topic has been available recently (through the general press and 
the media), the share of French consumers who do not know precisely what the concept of organic 
agriculture covers has increased (Sylvander, 1998).  
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 Third, some consumers believe that there are no differences between organic and conventional 
products, or at least that it is not worth paying a higher price for the small difference that might exist between 
the two products. 
 
 A fourth important issue is the existence of doubts as to the integrity of organic products. A 
substantial number of French consumers seem to think that the system of control and certification is not 
totally reliable and that some conventional products may be sold under an organic label. The distrust is 
higher for imported organic fruit and vegetables than for those that are produced domestically, which can 
potentially pose a problem to supplying countries.  
 
 Finally, the lack of availability of organic fruit and vegetables in mainstream shops does not 
encourage consumption. The French organic horticultural sector is fragmented, and the quantities supplied 
by market operators are small. As a result, it has been difficult for supermarket chains to forge strong 
relationships with suppliers, thus discouraging the large-scale retail sector from getting significantly involved 
in organic fruit and vegetables.  
 
3. Imports 
 
3.1 Regulations and policies 
 
 Organic fruit and vegetables entering France are subject to the same basic requirements on quality, 
labelling, sanitary and phytosanitary characteristics as conventional fruit and vegetables. In addition, the 
importer must be able to demonstrate that the products have been produced and handled in accordance with 
the recognized EC standards.  
 
 Organic production, labelling, certification and imports in France are governed by the EC 2092/91 
Regulation. Organic products produced in France must be certified by a certification agency accredited by 
the Ministry of Agriculture. At the time of writing, there were five accredited agencies in France (Ecocert, 
Qualité France, Ascert International, Qualité Nord Pas de Calais and Usale), but this may change over time. 
Interested producers and exporters should consult the French Ministry of Agriculture to obtain an updated 
list of accredited certification bodies. Certified products can carry the Agriculture Biologique (AB) logo 
issued by the Ministry of Agriculture. The logo shows that importers and distributors are registered with an 
organic certification body of an EC member state. It is meant to give French consumers clear assurance that 
the product is genuinely organic.  
 
 Organic products from EC countries must be certified by a certification body which is officially 
accredited by the relevant authority in its country of origin. For organic products sourced outside the EC and 
not on the EC Article 11 list (see Chapter 1, Regulation in the EC) an import certificate is needed. Importers 
wishing to import organic fruit and vegetables from these countries have to provide the Ministry or one of 
the above certification bodies with detailed evidence of the equivalence of production rules and effectiveness 
of control in the country of origin. The French certification body studies the application file and give its 
opinion to the Ministry for decision.   
 
3.2 French importers of organic fruit and vegetables 
 
 There are some 15 importers of organic fruit and vegetables in France, some of which import only 
small quantities (a few hundred tonnes per year) on an irregular basis. Most, however, also buy domestic 
products. Many importers are located in the Southeast (Perpignan, Cavaillon), a horticultural production 
area, or in the Rungis wholesale market near Paris, where many fresh produce importers are based (Annex I). 
The two largest importers are Bioprim and Pronatura in the Southeast. 
 
 Many importers also have other functions, such as wholesaler or distributor. Many re-export to other 
EC countries (e.g. BioDynamis, BioPrim, ProNatura). Some importers are organic producers (or 
cooperatives) who have decided to develop importing in order to better respond to their clients’ needs for 
regular year-round supplies (e.g. AgroBioDrom, FRDP). Some producers have formed associations or joint-
ventures across borders, as in the case of Uni-vert (French and Spanish producers) and Imago (Spanish and 
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Moroccan producers). Conversely, some importers have taken over organic farms to secure regular supplies. 
For example, ProNatura has bought organic farms in Brittany and Morocco, while Exodom has decided to 
invest in production in Cameroon.  
 
3.3 Current volumes of imports  
 
 According to the USDA, total imports of organic foods into France in 1998 were valued at FF300 
million and averaged 30 000 tonnes (Zygmont, 2000). Total imports account for about 10 percent of the 
organic food market in value. Some 40 percent of imports in volume come from the so-called “third 
countries” (i.e. non-EC countries). 
 
 France’s trade balance is in deficit for most organic plant products, including fruit and vegetables. 
There are no official figures of total imports of organic fruit and vegetables, as customs offices do not 
distinguish organic and conventional products2.  According to industry estimates, imports account for 
approximately one third of the organic fruit and vegetables sold in France. A recent survey estimates that this 
share could even reach 50 percent in 2001 (World Organic News, 2001). The Ministry of Agriculture 
(Direction de la Production et des Echanges Internationaux) has calculated figures based on importer 
requests for import certificates from third countries. However, these figures are not very accurate, as they are 
only forecasts of imports, and do not correspond to actual imports.  
 
 Moreover, the data is not sufficient to evaluate the total volume of imports, since it ignores both EC 
suppliers and the six third countries on the Article 11 list, some of which are important suppliers of organic 
fruit and vegetables. A large share of imports comes from the EC. Even tropical fruits, which are chiefly 
produced outside the EC, may be imported into the Netherlands or Belgium and re-exported to France. It is 
therefore indispensable to carry out direct surveys of the French importers to have a more precise idea of 
French imports of organic fruit and vegetables. 
 
3.3.1 Estimate of total imports based on a survey of French importers  
 
 FAO conducted a survey of the 15 French importers of organic fruit and vegetables, using 
questionnaires. The survey had two main goals: to evaluate current imports of organic fruit and vegetables, 
and to assess the prospects for market growth in the next three years. Although the rate of reply to the 
questionnaire was relatively low, phone and direct interviews generated the information sought from all 
importers but two. Importers were asked about the origins and volumes for each product category. The 
detailed figures by product are presented in Tables 5 and 6.  
 
 Some 1 000 tonnes of products were of unspecified nature (i.e. no differentiation between fruit and 
vegetables). When this amount is added to the totals of Tables 5 and 6, a figure of 23 000 tonnes is obtained. 
Allowing for small quantities that were not mentioned by importers and a few importers who did not reply to 
the survey, a total of 24 000 to 25 000 tonnes can be considered a reasonable estimate of French gross 
imports of organic fruit and vegetables in 1999. These imports would account for about one third of the 
organic fruit and vegetables sold in France. However, the existence of significant re-exports means that the 
actual share of imported produce is lower. 
 
 This figure of 25 000 tonnes is very low when compared to gross imports of fruit and vegetables 
which stood at over 3.6 million tonnes in the same year. 
 
 Imports of organic fruit are greater than those of organic vegetables. Citrus account for more than 
half of organic fruit imports. Tropical fruit (pineapple, banana, mango, avocado, passion fruit, papaya and 
litchi) account for 15 percent of imports. The most imported temperate fruits are apples, followed by grapes, 
peaches and nectarines. The most imported vegetables are tomato, broccoli, carrot, courgette and pepper. A 
table with more details on the countries of origin is provided in Annex III. 
 
                                                 
2 The European Commission has recently approved a regulation which will require Member States to record the 
quantities of organic products entering the countries. However, this system is not expected to be implemented before 
2002, at the earliest. 
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Table 5:  Imports of organic fruit into France by origin in 1999 (tonnes) 
Origin EC Third countries  Total 

  Art. 11 countries (*) Other third countries Total third countries  
apple   1 790 10 15 25  1 814 
apple, pear 100    100 
apricot 155    155 
avocado 132 200 48 248 380 
banana 343 10 561 571 914 
citrus (undif.) 400    400 
orange   2 966 327 581 908  3 873 
lemon   1 314 1 90 91  1 405 
tangerine 733 1 40 41 774 
pomelo 125 422 25 447 570 
coconut   3 3 3 
date   18 18 18 
grape 272    272 
guava   2 2 2 
kiwifruit 115  30 30 145 
mango 42 1 113 114 156 
melon 7  3 3 10 
nectarine 7    7 
papaya   6 6 6 
passion fruit   1 1 1 
peach, nectarine 431    431 
pear 242 33 12 45 287 
pineapple   386 386 386 
strawberry 63 4  4 67 
watermelon 18    18 
other fruits  9  9 9 
Total fruits 
(rounded) 

  9 300           1 000         1 900         2 900 12 200 

     Source: FAO survey of importers (2000)    (*):Australia, Argentina, Hungary, Israel and Switzerland. 
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Table 6:  French imports of organic vegetables by origin in 1999 (tonnes) 
Origin EC Third countries   Total 

  Art.11 countries(*) Other third 
countries 

Total third 
countries 

 

artichoke 48    48 
broccoli      1 550         1 550 
cabbage 93    81 
carrot      1 393 317  317      1 710 
celery 32    32 
cherry tomato  60  60 60 
courgette 312  363 363 675 
cucumber  4 12 16 16 
endives 17    17 
fennel 131    131 
fresh ginger   5 5 5 
garlic 41 2  2 43 
green beans   11 11 11 
lettuce 60    60 
onion 138 324  324 467 
pepper 363 50  50 413 
potato 120 205 58 263 383 
pumpkins 3 50 60 110 113 
sweet potato 21 1  1 22 
tomato 343 122         2 242        2 364      2 707 
other vegetables 756 0 400 400      1 156 
Total Vegetables 
(rounded) 

     5 400        1 150        3 150        4 300     9 700 

     Source: FAO survey of importers (2000) (*):Australia, Argentina, Hungary, Israel and Switzerland. 
 
3.4 Trend 
 
 From 1993 to 1998, French imports of organic foods rose by 20 percent annually. The survey 
indicated that the growth of organic fruit and vegetable imports in 2000 was some 30 percent. This figure 
confirms that after a long period of slow growth, the French market has started to pick up and growth is now 
closer to the trend observed in northern European countries.  
 
 Importers were also asked what were the products that had the fastest growth in sales and for which 
demand was likely to continue to grow in the next two or three years. Among tropical fruits, banana and 
mango were growing relatively fast. The same was true for oranges. However, importers warned that there 
was already an abundant supply of organic citrus and that the market was about to be in a surplus situation.  
 
 In the case of bananas, while demand continues to be strong, it seems that it increases less rapidly 
than supply. Production of organic bananas has been growing rapidly in the Dominican Republic, Colombia, 
Ecuador, Mexico and other tropical countries. Consequently, prices for organic bananas have decreased 
significantly since the end of 1999. In temperate fruit, apple imports were growing fast in 2000. As for 
vegetables, the fastest growing product was carrots.  
 
3.5 Suppliers  
 
 According to importers, about two-thirds of French imports of organic fruit and vegetables come 
from EC countries (see Table 7). Spain accounts for half of the total quantity with almost 8 000 tonnes. 
Spanish exports are split evenly between fruit (mainly citrus and some stone fruit) and vegetables 
(courgettes, peppers, tomatoes). Italy is France’s second largest supplier and mainly supplies fruit (citrus and 
apples). Together with Spain, it accounts for 87 percent of French imports from the EC. The third EC 
supplier of France is the Netherlands (mainly vegetables), but imports are far smaller than those from Spain 
and Italy. 
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Table 7:  Origin of organic fruit and vegetables imported into France in 1999 (tonnes) 
Origin   Fruit Vegetables F & V 

(undif.) 
Grand 
Total 

EC  EC (undif.)        1 400 200    1 600 
  Italy        3 000 800    3 800 

 Italy, Portugal, Spain 
(undif.) 

 200  200 

 Italy, Spain (undif.)        1 000 200    1 200 
 Netherlands 100 200  300 
 Spain        3 700   3 700    7 400 
 Spain, Italy, Greece (undif.) 100 100  200 

EC Total          9 300   5 400  14 700 
 
Third  
countries 

 
article11 

 
Argentina 

 
320 

 
340 

 
 

 
660 

 Australia 50   50 
 Israel 640 800 30   1 470 

 Total art. 11        1 010  1 140 30   2 180 
 other Cameroon 470 10  480 

third Dominican Rep 430   430 
countries Egypt  20  20 

 Guinea 40   40 
 Côte d’Ivoire 100   100 
 Morocco 710 3120 (*)    3 830 
 New Zealand 30   30 
 South Africa  70 10   80 
 Tunisia 10 20   30 
 USA 40   40 
 Other 30  30 

 Total oth.         1 930   3 180    5 110 
Third country Total        2 940   4 320 30   7 290 
Other unspecif. Countries     1 000    1 000 

Grand Total (rounded)       12 200   9 700   1 000  23 000 
     Source: FAO survey of importers (2000). 
     (*): the Moroccan export control authority declared about 2000 tonnes for 1999/2000. 
 
 According to the survey’s findings, non-EC countries account for one-third of French imports. The 
main supplying countries by continent are: 
 
• Africa: Morocco, Cameroon, Côte d’Ivoire, Guinea, Tunisia and South Africa; 
• Asia: Israel, Turkey; 
• Latin America and the Caribbean: Dominican Republic and Argentina; 
• North America: United States (small quantity); and 
• Oceania: New Zealand and Australia. 
 
 Countries on the Article 11 list accounted for less than 10 percent of imports in 1999. The leading 
supplier of this group is Israel, with an estimated total of 1 500 tonnes (pomelo, avocado, carrot, potato, 
tomato). Argentina, the only developing country on this list, ranked second and supplied some 700 tonnes of 
citrus (oranges) and vegetables (onions) in 1999. 
 
 Third countries which are not on the Article 11 list accounted for approximately 25 percent of 
French imports of organic fruit and vegetables in 1999. The leading supplier in this group is Morocco, which 
accounts for more than half of exports of this group. It supplies vegetables (mainly tomatoes, plus courgettes, 
peppers, cucumbers and green beans) and citrus fruit (from October to April). Far behind Morocco are 
Cameroon (pineapple, mangoes, papayas) and the Dominican Republic (bananas). Supplies from the 
Dominican Republic are underestimated, as some bananas are first imported into the Netherlands or 
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Germany and then re-exported to France. This applies to imports from many third countries. Actual supplies 
of organic bananas can be estimated at over 1  000 tonnes. 
 
 The other suppliers export much lower volumes. Among them are Tunisia (vegetables), South Africa 
(citrus in summer), the United States (apples), Guinea (tropical fruit), Madagascar (tropical fruit), Mexico 
(oranges), New Zealand (kiwi and apples in summer) and Egypt. 
 
3.6 Re-exports  
 
 There is a significant re-export trade in organic fruit and vegetables among European countries. 
France has long been a supplier of Germany, Switzerland and Scandinavian countries. It has exported a 
significant share of its production and also some products imported from countries with which it has 
historical trade links (Morocco, Tunisia and West African countries). For instance, Exodom imports from 
Cameroon and supplies Belgium. Imago imports from Morocco and re-exports to Belgium, Switzerland and 
Germany. Perpignan in southeastern France is an important hub for international trade in fruit and 
vegetables, including organic produce. 
 
 It was not possible to assess the precise shares of re-export for each product, but the volume is high. 
Some importers declared that they re-export more than 60 percent of the volume marketed (even 80 percent 
in one case).  
 
 The most re-exported products are citrus and vegetables from Spain, Italy and Morocco, and tropical 
fruit from sub-Saharan Africa (Cameroon, Guinea and Madagascar). France’s export market has evolved 
differently over the last four years. Demand has decelerated in Germany but has been growing strongly in the 
United Kingdom and in Scandinavian countries.  
 
3.7 Constraints to import growth 
 
 Importers indicate that demand is greater than domestic supply for many products. Demand for 
organic fruit and vegetables in France has been growing rapidly. An annual growth rate of some 20 percent is 
expected over the next few years. Given the time required to convert to organic production (from two to 
three years), it seems that a significant share of the growing demand will be met by imports. However, there 
are a number of constraints to imports from third countries. 
 
 Firstly, developing countries wishing to export citrus and temperate fruit and vegetables during the 
European production season are likely to face strong competition from other EC countries, in particular 
Spain and Italy. EC countries enjoy duty-free access to France as well as an EC-wide regulation on organic 
farming, which means that their organic products do not need to be certified twice from a legal point of view. 
(However, in practice, retailers often require a certification label from their own country.) Production has 
been growing rapidly in these countries, boosted by support from both national governments and the EC 
(including financial support during conversion), and it seems that they will soon have enough production in 
many products to meet demand. 
 
 Secondly, many French consumers prefer locally-grown foods to imported ones. Organic traders 
therefore respect this preference and give priority to domestic products. The two largest French organic 
importers import products from all over the world. However, most of their suppliers are in neighbouring 
countries, even for a commodity like banana, which is often re-exported from European countries (in 
particular the Netherlands). When there are no French products available, importers try to buy from 
neighbouring countries, mainly Spain and Italy. Furthermore, a French magazine (LSA, 1999), echoed 
doubts about the integrity of imported organic products. The French cooperative association (Confédération 
française des coopératives agricoles) stated that without appropriate certification controls the term “organic” 
might be misused in developing countries.  
 
 Thirdly, French traders wishing to import organic products from third countries which are not on the 
Article 11 list need to obtain a special certificate from the French authorities for each transaction. Although 
the procedure has been simplified, it can still take a long time (up to two months), which is too long for 
products that are highly seasonal and perishable.  
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 Fourthly, exporters have to be able to provide steady supply of high quality products. Most traders 
and retailers now consider that organic products must have a quality equivalent to that of conventional 
products. For those developing countries which have started organic farming only recently and lack the 
technical knowledge, exporting perishable organic products and meeting the high quality requirements of the 
importers is a considerable challenge. The regularity of supply is also a critical requirement of supermarket 
chains. 
  
 Finally, it is very likely that in the long term some temperate products which are currently imported 
will be grown locally; this means that imports of these items would have to face increased competition from 
local production. The French Ministry of Agriculture has made it a priority to increase domestic organic 
production, in an effort to reduce France's dependence on imports.  
 
4. Conclusion: market opportunities for developing countries 
 
 Total retail sales of organic fruit and vegetables in France were estimated to range from FF1.1 to 1.2 
billion in 1999. The market has been growing steadily and is forecast to expand by some 20 percent annually 
for the next 2 years, exceeding FF1.5 billion in 2002. Despite this rapid growth, sales of organic fruit and 
vegetables still accounted for only one percent of total retail sales of fresh fruit and vegetables in 1999. A 
notable constraint to their market expansion has been the lack of involvement of large scale retailers, unlike 
what has been occurring in northern European countries, where supermarket chains drive the rapid growth in 
sales of organics. However, this could change with the recent arrival of Carrefour, Europe’s largest retailer, 
in the organic market. The involvement of conventional producers and market operators in organic 
agriculture is also set to increase supply.  
 
 Most trade operators indicate that demand tends to be slightly higher than domestic supply, but that 
the gap can easily be met by imports, so there is no real shortage on the French market. Imports of organic 
fruit and vegetables are still low, albeit growing. They were estimated at approximately 25 000 tonnes in 
1999, thus representing only 0.7 percent of French gross imports of fruit and vegetables. The main suppliers 
are European countries (mainly Spain and Italy) and, to a lesser extent, Mediterranean third countries 
(Morocco, Israel). Imports from other regions are presently low.  
 
 Among developing countries, Morocco is the only country which exports significant volumes of 
organic fruit and vegetables to France. Its main exports are citrus and vegetables (tomatoes, courgettes, 
peppers). Morocco competes with Spain in the products and the supply period. The Dominican Republic 
exports organic bananas to France directly and indirectly through importers based in other EC countries. The 
other developing countries supply smaller quantities (from a few dozen tonnes to a few hundred tonnes 
annually, depending on the country) of tropical fruits (mangoes, papayas, pineapples, mainly from sub-
Saharan Africa), off-season vegetables (tomatoes, courgettes, peppers) and citrus (from Argentina and South 
Africa). A substantial share of the imported products is re-exported towards northern Europe.  
 
 Given the time required to convert to organic production (from two to three years), a significant 
share of the growing domestic demand for organic fruit and vegetables will have to be met by imports. 
Consequently, the French market offers opportunities to developing countries which can supply good-quality 
organic produce now and in the short to medium term. In the longer term, the products with the best 
opportunities are those which cannot be supplied in large quantities by other EC countries. Tropical fruits 
have a good market potential, as demand is currently much higher than supply. Several importers indicated a 
lack of good quality organic fruit , such as pineapples, mangoes, avocados, guavas and litchis. Suppliers must 
bear in mind that they will need to meet quality standards which are as high as those that apply to 
conventional products. Demand for organic bananas is also high, but potential exporters should pay attention 
to the rapid expansion of production in Latin America and the Caribbean.  
 
 Organic citrus also offer interesting outlets, but mainly for off-season citrus. There is no shortage 
during the European production season due to the strong presence of Spain and Italy on the French market. 
Some importers fear that there might be a surplus of organic citrus in the coming years. Organic vegetables 
and temperate fruits seem to have a good market potential if produced and exported off-season, i.e., at the 
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time of the year when European production is low. Therefore, they offer promising opportunities, primarily 
to countries in the Southern Hemisphere. 
 
 Notwithstanding the real export opportunities, potential exporters should be aware that there are 
several important constraints. Organic traders tend to prefer buying domestically or from EC countries. This 
preference can be partly explained by consumer preferences and doubts about the authenticity of the organic 
claim for foods produced in countries where the system of organic certification and control is little known. 
Moreover, traders wishing to import organic products from third countries need to obtain a special certificate 
from the French authorities for each transaction.  Although the procedure has been simplified, it can still take 
a long time (up to two months), which is too long for products that are highly seasonal and perishable.  Some 
commentators view this process as a non-tariff barrier to trade. However, these constraints should ease as 
countries establish systems of organic certification that are recognized as equivalent to the European ones.   
 
 Finally, the higher price of organic produce remains an important constraint, as in other European 
countries. There is much uncertainty surrounding the future of the price differential with conventional 
products. Over the last two years, prices for organic fruit and vegetables have remained stable in current 
value, which means slight erosion when inflation is taken into account. Most traders expect prices to decline 
to some extent as supply rises to meet demand and the organic distribution chain becomes more efficient 
through mergers and vertical integration. Some sources in the organic trade sector are concerned about the 
arrival of large conventional producers in the organic market. They warn that supply will suddenly surge 
when these producers complete conversion to organic farming. This surge could disrupt a market that is still 
very small, thus causing prices to fall. Other traders do not share these concerns and consider that demand 
will continue its strong rise, thereby keeping on a par with supply. 
 
 Larger quantities of organic produce should give rise to economies of scale at both production and 
distribution level. As organic production tends to be more labour intensive than conventional production 
methods, there may be some longer term comparative advantage among developing country exporters who 
have certified organic products combined with relatively low labour costs. The price decrease is also 
expected to be caused by the improvement of organic production techniques, which should reduce 
production costs. However, it is difficult to say when this will happen, as it also depends on the rate of 
growth of demand. It is nevertheless probable that the price premium for organic fruit and vegetables will 
eventually be lower than the current level. Caution is therefore needed. Nonetheless, this expected price 
trend will not necessarily mean lower profits for organic producers, as higher sales volumes could potentially 
more than offset lower unit prices. Profits will ultimately depend on the relative variations of prices and 
quantities. 
 
 Exporters of developing countries wishing to export organic fruit and vegetables to France should 
contact importers who are specialized in these products (see list in Annex). Specialized importers know both 
the administrative process and the technical requirements for handling imports of organic fruit and 
vegetables. Selling directly through specialized whole salers or supermarket buyers may be difficult, as these 
networks are difficult to penetrate and are often not aware of the constraints faced by exporters in developing 
countries. 
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Annex I 

 
Addresses of organizations in the organic sector 

 
 

AFAQ-ASCERT-
INTERNATIONAL 
Certification body 
116, avenue Aristide Briand 
92225 BAGNEUX 
Tel: +33 1 46 15 70 68 
Fax : +33 1 46 15 70 69. 
 
BIOCONVERGENCE 
Umbrella organization for 
processors and traders 
16, rue Claude Bernard 
75321 PARIS Cedex 05 
Tel: +33 1 44 08 72 99 
Fax: +33 1 44 08 17 00 
mcm.bioconvergence@wanadoo.
fr 
 
BIOCOOP 
Consulting Firm 
17 rue Théophile Gautier 
65000 TARBES 
Tel: +33 1 44 07 72 99 
Fax: + 33 1 44 08 17 00 
 
CREDOC – Centre de 
recherche pour l’étude et 
l’observation des conditions de 
vie 
Research Centre for the Study 
and Observation of Living 
Conditions 
142 rue du Chevaleret 
75013 PARIS 
Tel: +33 1 40 77 85 61 
Fax: + 1 40 77 85 09 
 
DEMETER France 
Association (farmers, processors, 
tradres, consumers) 
B.P. 286  
67606 SLESTAT Cedex 
Tel : +33 3 88 82 88 78 
Fax: +33 3 88 82 88 78 
 
ECOCERT 
Certification body 
B.P. 47 
32600 L'ISLE JOURDAN 
Tel : +33 5 62 07 34 24 
Fax : +33 5 62 07 11 67 
info@ecocert.fr 
http://www.ecocert.fr (under 
construction) 

Fédération Française de la 
Diététique 
French Dietetic Federation: 
federation of several professional 
unions organizing the 
DIETEXPO trade show in Paris  
14 terrasse Bellini 
92807 PUTEAUX 
Tel: +33 1 47 75 03 09 
Fax: +33 1 47 55 03 09 
 
Ministère de l’Agriculture et de 
la Pêche  
Ministry of Agriculture and 
Fisheries 
30 rue Las Cases  
775340 PARIS Cedex 07 
Tel: +33 1 49 55 57 03 
Fax: +33 1 49 55 56 01 
Web: www.agriculture.gouv.fr 
 
Direction Générale de 
l’alimentation 
Bureau des labels et des 
certifications de produits 
175, rue du Chevaleret 
75646 PARIS Cedex 13 
Tel: +33 1 49 55 80 03 
 
Direction des Politiques 
Economique et Internationale  
Bureau des signes de qualité et de 
l’agriculture biologique 
3, rue Barbet de Jouy  
75349 PARIS SP 07 
Tel: +33 1 49 55 59 02 
Fax: +33 1 49 55 57 85 
Contact: Frédéric UHL 
 
Service des Nouvelles des 
marchés / Centre de Perpignan 
Avenue de Milan  
66000 PERPIGNAN 
Tel: +33 4 68 56 50 60  
Fax: +33 4 68 56 64 50 
perpignan-snm@wanadoo.fr 
www.snm.agriculture.gouv.fr 

Mouvement de Culture Bio-
Dynamique (DEMETER) 
Group of professionals and 
consumers involved in organics 
5, Place de la Gare 
68000 COLMAR 
Tel: +33 3 89 24 36 41 
 
QUALITE FRANCE 
Certification body 
18, rue Volney 
75002 PARIS 
Tel : +33 1 42 61 58 23 
 
Observatoire National de 
l’Agriculture Biologique 
(ONAB) 
APCA 
Sous- Direction des Politiques 
Agricoles et Rurales (SDPAR) 
9, avenue George V 
75008 PARIS 
Tel: +33 1 53 57 11 58 
Fax: +33 1 53 57 10 05 
Contact: Guillaume 
QUEGUINER 
 
QUALITE Nord - Pas De 
Calais 
Certification body 
241-1, avenue de la République 
59110 LA MADELEINE 
Tel : +33 3 28 38 94 81 
Fax : +33 3 28 38 90 87 
 
USALE 
Certification body 
Place du Champs de Mars 
26270 LORIOL SUR DRÔME 
Tel : +33 4 75 61 13 00 
Fax : +33 4 75 85 62 12. 
 
ETRAB – Syndicat Europeen 
des transformateurs et 
distributeurs de l’agriculture 
biologiques 
European professional union of 
processors and distributors of 
organic food 
40 av. des Terroirs de France, 
75 611 PARIS cedex 12. 
Tel. : +33 1 44 74 53 56 
Fax : +33 1 44 74 52 76 
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http://www.setrabio.com/setrab/d
efault.htm 
Synadis – Syndicat National des 
Distributeurs spécialisés de 
produits Biologiques et 
Diététiques 
Union of distributors involved in 
organics 
62, rue Fonneuve 
33500 LIBOURNE 
Tel: +33 5 57 25 38 14 
Fax: +33 5 57 51 47 17 
 
 
Importers / Distributors / 
Wholesalers 
 
Agrexco France Sarl 
16 rue du Séminaire  
PO Box 312 
94153 RUNGIS Cedex 
Tel: +33 1 41 80 82 82 
Fax: +33 1 46 86 99 59 
(Importer, organic products from 
Israel) 
 
AgroBioDrom 
Quartier Saint Martin 
26270 Loriol 
Tel: 33 4 75 63 86 00 
Fax: 33 4 75 63 86 01 
agrobiodrom@wanadoo.fr 
 
Alterbio France Sarl 
5 rue Levasseur  
ZI Saint Charles 
66000 PERPIGNAN  
Tel: +33 4 68 68 38 38 
Fax: +33 4 68 68 38 29 
accueil: info@alterbio.com 
Service commercial: 
altervente@alterbio.com 
Service communication: 
altercomm@alterbio.com 
http://www.alterbio.com 
(Producer, importer) 
 
Arcada 
Domaine du Blazy 
47130 PORT SAINTE MARIE 
Tel: +33 5 53 87 20 24 
Fax: +33 5 53 87 26 18 
arcada@ins.France.com 
(Importer-distributor, packer) 
Contact: Mr Roland Charade 

BioCash Distribution 
281 avenue du Marché de la Gare 
MIN Espace n.13 
34047 Montpellier 
Tel: 33 4 67 58 68 58 
Fax: 33 4 67 58 59 70 
(Import, wholesale) 
 
Bioprim 
530 Av de Milan 
ZI du Grand SaintCharles 
66000 PERPIGNAN 
Tel: +33 4 68 54 79 79 
Fax: +33 4 68 54 57 68 
contact@bioprim.com 
(Importer, packer and wholesaler) 
 
Bonneterre 
(Group Distriborg) 
1 place des Planteurs 
94538 RUNGIS Cedex 
Tel: +33 1 49 78 25 00 
Fax: +33 1 46 87 91 68 
montagu@bonneterre.fr 
(Import, Distribution) 
Contact: Eugenie Nurit 
 
Dynamis France 
54 avenue de la Villette 
94637 RUNGIS Cedex 
Tel: +33 1 45 60 43 44 
Fax: +33 1 46 87 44 05 
dynamis@wanadoo.fr 
Contact: Mr Markus Zeiher 
(Import, Export) 
 
Exodom 
28 bd Jules Carteret 
Lyon 6907 
PO Box 7025 
69348 LYON Cedex 07 
Tel: +33 4 37 28 73 50 
Fax: +33 4 37 28 73 54 
EXO-DOM@wanadoo.fr 
http://exodom.com 
Contact: Mr Jean-Pierre Imele 
(Import, Export) 
 
FRDP 
Clos de Capely, les Valayans 
84210 Pernes les Fontaines 
Tel: 33 4 90 12 10 00 
Fax: 33 4 90 12 10 09 
Contact: Mr Montluçon 
(Import, distribution) 

IMAGO TUTTI VERDI 
Marché Saint Charles 
PO Box 5129 
66031 PERPIGNAN 
Tel: +33 4 68 68 40 40 
Fax: +33 4 48 68 40 48 
imago1@wanadoo.fr 
(Importer) 
Contact: Mr Garcia 
 
Pronatura 
MIN 68 
PO Box 70 
84953 CAVAILLON Cedex 
Tel: +33 4 90 78 73 04 
Fax: +33 4 90 78 73 14 
patrice@pronatura.com 
http://www.pronatura.com 
(Importer and trader) 
Contact: Patrice Brechette 
 
Richard de Nyons 
40, avenue des terroirs de France 
75012 Paris  
Tel: 33 1 44 74 54 97 
Fax: 33 1 44 74 51 53 
rdn@club-internet.fr 
 
UNI-VERT 
Route de Bellegarde 
30129 MANDUEL 
Tel: +33 4 66 20 75 25 
Fax: +33 4 66 20 75 26 
uni-vert@uni-vert.com 
Contact: Mme Sophie or Mr Hans 
(Producer, importer) 
 
ViaBio 
21, rue des Iscles 
BP 15   13834 Chateaurenard 
Cedex 
Tel: 33 4 90 94 12 00 
Fax: 33 4 90 94 02 68 
E-mail: viabio@viabio.com 
 
 
Hypermarket/supermarket 
chains selling organic produce 
 
Auchan 
200 rue de la  Recherche 
59656 VILLENEUVE-D’ASCQ 
Cedex 
Tel: +33 3 20 67 55 78 
Fax: +33 3 28 37 61 39 
E-mail: pfrisch@auchan.com 
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Carrefour 
PO Box 75 
Zae de Saint Guénault 
1 rue Jean Mermoz 
91002 EVRY Cedex 
Tel: +33 1 60 91 37 37 
Fax: +33 1 60 79 44 98 
 
Centre Leclerc 
149 rue Saint Honoré 
75001 PARIS 
Tel: +33 1 46 62 52 00 
Fax: +33 1 46 62 96 00 
 
Cora / Loceda Hyperselection 
PO Box 81 
Domaine de Beauboug 
77183 CROISSY-SUR-
BEAUBOURG 
Tel: +33 1 64 62 65 00 
Fax: +33 1 64 80 40 51 

Monoprix SA 
3 rue Paul Cézanne 
75008 PARIS 
Tel: +33 1 40 75 15 15  
Fax: +33 1 40 75 15 16  
 
 
Specialized retail chains for 
organic products 
 
Aux Rayons Verts 
(60 shops) 
41 rue Léon Blum 
ZA La Neuvillette 
51100 REIMS 
Tel: +33 3 26 87 22 90 
Fax: +33 3 26 04 88 79 
 

Biocash Distribution 
(Central Buying) 
281 avenue du Marché Gare 
MIN Espace No 13 
34047 MONTPELLIER Cedex 1 
Tel: +33 4 67 58 68 58 
Fax: +33 4 67 58 59 70 
 
Biocoop 
(180 shops) 
22 cours Gambetta 
65000 TARBES 
Tel: +33 5 62 34 10 37 
Fax: +33 5 62 44 15 96 
http://www.globenet.org/adome/0
bioccop.html 
 
La Vie Claire 
(Group Distriborg – 120 shops) 
35 avenue du1er mai 
91127 PALAISEAU Cedex 
Tel: +33 1 64 53 83 00 
Fax: +33 1 64 53 83 01 


